Digital Behaviour

WEEKLY TIME SPENT USING
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Most Used Platforms (Internet Users)

0006

WHATSAPP YOUTUBE FACEBOOK TIKTOK INSTAGRAM

100% 909% 75.6% 72.3% 61.6%

Sources of Brand Discovery

TV ADS SOCIAL MEDIA ADS RETAIL WEBSITES WORD OF MOUTH SEARCH ENGINES

43.8% 41.9% 38.6% 37.6% 36.5%

Source: Social Media Data sourced from Datareportal 2024


https://datareportal.com/reports/digital-2026-south-africa

