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Digital Behaviour 

WEEKLY TIME SPENT USING
SOCIAL MEDIA (INCL. VIDEO)

28H 19M

AVG. NUMBER OF SOCIAL
PLATFORMS P.M.

8.0

Most Used Platforms (Internet Users)

Sources of Brand Discovery

Source: Social Media Data sourced from Datareportal 2024 

SOCIAL MEDIA
IDENTITIES

29.1M

https://datareportal.com/reports/digital-2026-south-africa

